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- PURPOSE -

Implement long-term continuity strategy
for promoting Historic Stoughton!

www.HistoricStoughton.com

1 A collaboration of UW Whitewater, Stoughton Chamber of Commerce & Historic Stoughton Business Alliance - Author: Gary Walker, www.Woodland-Studios.com



Stoughton oUni queq

Consumers want é

A Small town, rural lifestyle

A Arts / historical cultural experiences
St ought on haseée

A The best historic downtown anywhere
A An existing & growing arts culture
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2 A collaboration of UW Whitewater, Stoughton Chamber of Commerce & Historic Stoughton Business Alliance - Author: Gary Walker, www.Woodland-Studios.com



Two Primary Goals

(1) Media Campaign ..
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A Umbrella Media Strategy

A EXxploit Preserve America Status
A Encourage Heritage Tourism

A Build Tie-ins w/ Cultural Assets
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T h e ART Broject

A Historic Arts District
h A R T Srateqgy

A Develop Historic
OArts Di str

A Creative Business
Incubators

A Leverage Art Events
for retall sales
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